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With its acquisition of Louis Poulsen, Targetti Group has
changed its name to Targetti Poulsen. However, the
group has not changed its concept of retaining brand
exclusivity, a hallmark of the structure of the Targetti
Group. An awareness of users’ trust in the unadulterated
product you never quite know the contents of a cocktail
has convinced the Group to retain its idea of dividing the
organisation into specialised brands. The high level of
expertise based on specialist knowledge of each brand
ensures unique synergy when it comes to providing
advisory services to architects, lighting designers, and

engineers.




Through light, we want to make a difference in people’s

lives. We believe that ambience, function and design
must blend in a harmonious way in order to create
unique interiors and exteriors. Via their design and
function, products must communicate the project style
and atmosphere in full conformity with the specifier’s
desire. These are the founding values of Targetti Poulsen

Culture of light.




We create architectural lighting product for exterior and
interior applications. Through our group of specialized

companies and brands, we strive to become the ideal

project partner for anyone looking for an optimum lighting

solution that effectively and uniquely combines ambience,

function and design.
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We act on the market as a network of brands and dedicated
p rQ ( ! C product collections in terms of technology, function, design
-

and style. At the same time, we represent a single interface

-1 giving original responses tuned to the most different
needs.
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Targetti Poulsen is Global and Local. With a worldwide
capillary commercial organization, Targetti Poulsen is the
Targetti Poulsen interprets light as an added value to perfect partner for clients who need qualified support on

a project. This is why we want to be the ideal partner both their domestic and international markets.
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one partner many brands

We work hand in hand with our clients every step of the The attention to the return on investment and to
way, from identifying their needs, to selecting products, to maintenance costs is further added value for the client.
realizing the project, to solving problems. For this reason With our network of brands, we possess the necessary
we relay on people with high levels of professionalism and expertise to provide advice and guide anyone about any
on our own know how specialized by field of application. imaginable application in architecture. With our massive
We offer solutions that are always competitive thanks to the product range as base, we can optimize any lighting project

high aesthetic qualities and performances of our products. and thus ensure that it gets its own unique quality.
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